Herald of Lviv University of Trade and Economics. Economic Sciences. V¢ 71, 2023
YK 339.91:070

Poliakova Yu. V.,

polyakova0909@gmail.com, ORCID ID: 0000-0002-8073-6186,

Researcher ID: F-8293-2019,

Doctor of Economics, Associate Professor, Professor of the Department of International Economic
Relations, Lviv University of Trade and Economics, Lviv

Shayda O. Y.,

shaydaoks@ukr.net, ORCID ID: 0000-0003-1666-0436,

Researcher ID: F-9712-2019,

Ph.D., Associate Professor, Associate Professor of the Department of Entrepreneurship and Environmental
Examination of Goods, Lviv Polytechnic National University, Lviv

Stepanov A. V.,
stepanovandriy@gmail.com, ORCID ID: 0000-0001-7430-9578,
Researcher ID: F-6970-2019,

Associate Professor of the Department of Foreign Languages, Lviv University of Trade and Economics, Lviv

CULTURAL DIPLOMACY AS A TOOL OF INTERNATIONAL
COMMUNICATION

Abstract. Cultural diplomacy is a modern type of diplomacy, which becomes an important direction of state policy
and contributes to the social, cultural and economic development of the country, and to the dissemination of
information about it through the use of an attractive system of values and cultural heritage of the nation. The article
considers the aspects related to the formation of cultural diplomacy. Cultural diplomacy as a tool of “soft power” is
becoming a relevant direction of state policy due to the need of effectively resolving issues of national security, forming
a positive international image, stimulating cultural and economic development, and establishing global communications. The
article examines the French, British and German models of cultural diplomacy, as well as the specific features of the
development of Chinese cultural diplomacy. An example of a successful cultural diplomacy conducted by Italy is
described: the country uses the promotion of cultural values to strengthen its own competitiveness on international
markets, contributing the development of scientific, technological and economic cooperation. Special attention has been
paid to the promotion of the national brand Ukraine Now, which was officially approved by the Government of Ukraine
and acts as a tool of public diplomacy for presenting the state in the international environment. The authors have
emphasized that the need for Ukraine to position itself in the world through the use of a number of means related to the
cultural sphere has become particularly acute due to the need to counteract the aggressive policy of the Russian
Federation. The article considers the content of the Public Diplomacy Strategy of the Ministry of Foreign Affairs of
Ukraine for 2021-2025, which defines cultural diplomacy as one of the directions of public diplomacy and of the “soft
power” policy, the purpose of which is to improve the recognition of Ukraine and its cultural diversity, to form a
positive attitude of citizens of other countries to Ukraine. The strategic goals and objectives of cultural diplomacy of
Ukraine are defined. The functions of cultural diplomacy performed by the Ukrainian Institute under the Ministry of
Foreign Affairs of Ukraine are considered.
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KYJbTYPHA JUIIVIOMATISA IK IHCTPYMEHT
MI’KHAPOJJHOI KOMYHIKAIII

Anomauin. Cyyacuum pizHOBUOOM OUNTOMAMIT € KYIbMYPHA OUNJIOMAMIS, KA CMAE 8ANCTUBUM HANPAMOM Oep-
HCABHOI NOMIMUKY | CNPUAE COYIANLHOMY, KVAbIMYPHOMY MA eKOHOMIYHOMY PO3BUMKY KPAiHU, nowupenuio ingopmayii
npo Hei WasIxom GUKOPUCMANHS NPUBAOAUBOL cucmemu yiHHoCcmel ma KyabmypHoi cnadwunu nayii. ¥ cmammi po3ens-
odaromvcs acnekmu, no8’sA3aui 3i CMAHOBLEHHAM KyabmypHoi ouniomamii. Kyiemypha ouniomamis AK iHCMpYyMeHm
“M’axol cunu” cmae akmyanbHUM HANPAMKOM OepICA6HOI NOMIMuKU yepes HeoOXiOHicmb epekmusHo supiutysamu
NUMAHHA HAYIOHALHOT 6e3NneKU, QOoPMYBANHSI NOZUMUBHO20 MINCHAPOOHO20 IMIONCY, CIMUMYIIOBAHHS KYIbIYPHOZ0 MA
EKOHOMIYHO20 PO3GUMKY, HANALOONCEHHS 2N00aNbHUX KOMYHIKayill. Pozenanymo moodeni KynomypHoi ouniomamii, cgo-
PpMOBaHi y c8imosiii npakmuyi: Gpanyy3vka, 6pUmManceka ma HiMeybKd, a MaKodc 0coOIUB0CMI PO3GUMKY KYIbMYPHOT
ounnomamii Kumaro. Onucano npukiad ycniwiHoi KyiemypHoi ouniomamii Imanii, ska UKOpUCmo8ye nponazyeants
KYAbMYPHUX YiHHOCMelU OJis 3MIYHEHHA 61ACHOI KOHKYPEHMOCNPOMONCHOCMI HA MIXCHAPOOHUX PUHKAX, DO3BUMKY HAY-
KOBO-MeXHON02IUH020 MA eKOHOMIuHO020 cnigpobimuuymaa. Ilpudineno ysacy npocy8anHio HayioHAIbHO20 OpeHOy Kpa-
inu Ukraine Now, wo 0yeé ogiyitino cxeanenuii ¥Ypsaoom Yxpainu i sucmynae incmpymenmom nyoaiunoi ouniomamii 07
Npe3eHMYBAHHA 0epHCABU 8 MINCHAPOOHOMY cepedosuuji. Haeonoweno, wo neobxionicme Ykpainu nosuyionysamu
cebe Ha c8imMogomy pieHi yepe3 BUKOPUCAHHA HU3KU 3AC00i8 KYIbmypHOi chepu ocobauso 3azocmpunacs uyepes nom-
peby npomudismu azpecusnii noaimuyi Pociticoxoi ®edepayii. Pozensanymo 3micm Cmpameeii nyoaiunoi ouniomamii
Minicmepemsa 3axopoonnux cnpas Yrpainu na 2021-2025 poxu, sika usHauae KyJIbmMypHy OUNIOMAMilo K OOUH i3
Hanpsmie nyoniynoi ouniomamii ma nomimuku “M’aKoi cunu’, Memorw AKOI GU3HAYEHO NOKPAUWeHHSI 6NIZHABAHOCMI
Yxpainu ma it kyremyprozo pozmaimmsi, )opmy68aHHs NOUMUEHO20 CMABIEHH SPOMAOAH THUUX Kpain 00 Ykpaiuu.
Busnaueno cmpameeiuni yini ma 3ae0anus KynibmypHoi ouniomamii Yepainu. Posensinymo ¢ynxyii kynemypHoi ounio-
mamii, ki guxonye Yrpaincokuil incmumym npu Minicmepcmai 3akopOOHHUX cnpas Ykpainu.

Kii04uoBi ciioBa: KynbTypHa TUIUIOMATIS, ITyOJidHA JUILIOMATIs, MiPKHAPOAHI KOMYHIKaIlii, Mib>KHApOIHUH 1MiIK,
HaIllOHAJILHUH OpeHI.
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Formulation of the problem. Cultural diplomacy Analysis of recent research and publications.
is a modern type of diplomacy, which becomes an The activation of globalization processes at the current
important direction of the state policy and contributes scale contributes to the growth of the role of
to the social, cultural and economic development of the intercultural dialogue at the international level and the
country, the dissemination of information about it diversification of the applied principles and tasks of
through cultural and artistic events, activities of intercultural communication. The intensity of
cultural institutions, popularization of art, cultural her- international communication determines the urgency of
itage, etc. Cultural diplomacy plays the role of a searching for competitive tools for the development of
communication tool, forms a positive image of the state countries and the principles of implementing a complex
in the world, and contributes to the development and of international relations. Taking into account the
strengthening of interstate relations. Its success at the above, the role of mobile adaptive tools and the level of
international level and the protection of national effectiveness of tools of soft influence on the
interests depend on how effectively the -cultural established system of international relations are
diplomacy of a particular state functions. The study of increasing due to the promotion of a positive image of
the development of cultural diplomacy is especially the country, based on the attractiveness of the nation’s
relevant for modern Ukraine in the conditions of war, value system and its cultural heritage.
as it contributes to the promotion of the Ukrainian According to M. Podaienko, the modern dialogue
cultural product and the full integration of Ukraine into between civilizations cannot do without such a
the world cultural space. The study is relevant due to phenomenon as cultural diplomacy, that is, it is about
insufficient research in the area, both concerning the the use of diplomatic tools, and not the power of levers
phenomenon of cultural diplomacy in general, and its of economic or military origin. Those countries that are
role as a communication tool in shaping the country’s really aware of their national tasks make significant
image at the international level, in particular. efforts and allocate the necessary financial resources
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for the development of their own cultural diplomacy,
successfully achieving their goals [1].

Let us closely examine the main approaches to the
definition of the concept of “cultural diplomacy”. It is
considered as the main element of the implementation
of the state’s strategic communications aimed at
promoting its national interests; as a tool of soft power
used to help solve the tasks of traditional diplomacy
[2]; exchange of ideas, information, values, beliefs and
cultural aspects to enhance mutual understanding; a
sale of the country’s image based on the use of cultural
means [3]; a means of implementing the foreign policy
of the state and the development of society with the
help of cultural achievements [4]. Therefore, cultural
diplomacy is a means of “soft power”, a strategic
element of foreign policy, with the help of which it is
possible to find support of other countries at the social
level pursuing national interests.

The urgency and need for Ukraine to position itself
at the world level through the use of a number of
means pertaining to the cultural sphere has become
particularly acute due to the necessity to counteract the
aggressive policy of the Russian Federation. Therefore,
nowadays the issue of the country’s image is actualized
not only in the area of economic development or
implementation of democratic transformations, but also
in view of ensuring national security.

Setting objectives. The purpose of the article is to
investigate the role of cultural diplomacy as a
communication tool for the country’s development, in
particular in the aspects of shaping its image at the
international level.

Presentation of the main research material. The
public diplomacy strategy of the Ministry of Foreign
Affairs of Ukraine for 2021-2025 defines cultural
diplomacy as one of the directions of public diplomacy
and “soft power” policy, the purpose of which is to
improve the recognition of Ukraine and its cultural
diversity, and to form a positive attitude of citizens of
other countries towards Ukraine. Cultural diplomacy as
one of the directions of foreign policy promotes popu-
larization and exchange of national achievements,
experience in the cultural sphere with residents of other
countries, achieving better understanding and trust [5].

The role of cultural diplomacy is increasing as in-
ternational communication remains an important norm
of human communication. In this aspect, culture is
considered as a dynamic system of information
resources, where cultural values play the role of
information signals that spread in society.

The functioning of cultural diplomacy in European
countries made it possible to distinguish their three
main models: French, British and German [1; 6]:

1. The French model provides for the integration of
intercultural cooperation into the practice of
international relations. The priority role in the
implementation of this model is played by the state; the
use of the French language is being strengthened as the
main means of international communication and
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diplomatic correspondence to strengthen the position of
France in other countries of the world. Important
attention is paid to the implementation of educational
exchange programs and the organization of special
events. The role of the coordinating body is played by
the organization Alliance Francaise, which has
branches in almost all capitals of the world.

2. The British model is based on the principle of an
extended hand or indirect control with the distribution
of functions, when international cultural cooperation is
financed mainly by the country’s government, and the
administrative and coordinating foundations belong to
independent institutions. The British Council widely
uses the latest technologies and implements a set of
information services to put into effect its own cultural
and educational projects in the host countries. Thus the
British Council can be considered as a representative
project, which fulfils the task of promoting a positive
image of Britain abroad, improving the understanding
of the goals and principles of political, economic and
cultural activity, and informing the public about
Britain’s achievements.

3. The German model is characterized by a high
level of decentralization, when certain control by the
state and partial centralization of international cultural
activities is assumed, and the principle of distancing
from the authorities is also used. The German
government has recognized culture as an important
component of the country’s foreign policy strategy, and
cultural diplomacy as a component of European
integration policy. The priority is to expand the cultural
presence in third world countries; the Goethe Institute
is responsible for establishing political and economic
ties with Asian and African countries to implement the
policy of intercultural cooperation with the German
diaspora.

In turn, China's cultural diplomacy remains largely
centralized and fully managed and controlled by the
state. Over the past decades, China has made notable
progress in establishing network structures to address
the issues of theory and practice of Chinese cultural
diplomacy in today’s globalized world. First, powerful
cultural and educational, scientific and innovative
centres were established on the territory of China;
secondly, cultural institutions operate on various
international platforms outside the country. The
purpose and mission of China’s cultural diplomacy
includes the following directions: 1) popularization of
traditional and modern Chinese culture; 2) promotion
of the Chinese language in the world; 3) educational
and scientific cooperation in the international aspect;
4) providing support to the Chinese diaspora;
5) implementation of international economic growth
and investment projects; 6) formation of a national
brand in the field of culture; 7) creation of a positive
image of the Chinese model of the social and economic
system [7, p. 99].
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Fig. 1. The role of cultural diplomacy in the development of the country (the example of Italy)

Today, many countries of the world form their
politics and diplomacy based on culture. An example
of a successful combination of politics and culture is
demonstrated by Italy, since it is culture that adds
considerable amounts of income to the Italian budget
(almost 6% of GDP each year). The tourism sector is
developing intensively, Italy has a strong cultural
potential and until recently was the leader in the
number of UNESCO World Heritage sites, although
now it shares the first position with China [8]. The
significant potential of the country’s cultural heritage
sites contributes to the creation of favourable
conditions for cultural diplomacy.

In the medium term, Italy not only promotes or
advertises its culture and goods, but also creates a
model of the “product of Italy” through thoughtful
public, economic and cultural diplomacy, perceived as
a comprehensive attractive role model. In the 1980s,
the “Made in Italy” brand expanded its popularity and
spread Italian values. The Italian brands of clothing,
food industry, furniture and cars began to use the name
“made in Italy” to combat the counterfeiting of
Italian-made handmade goods, especially in the four
traditional fields of fashion, food, design and
mechanical products (cars, industrial design, machines,
ships), also known as the “four A’s”, from the initial
letters:  Abbigliamento  (fashion), Agroalimentare
(food/wine), Arredamento (design), and Automotive
(automobiles), plus a fifth might be added, Artigianale
(artisan, handcrafted items). Since 1999, the brand has
been protected by the Italian Institute for the Protection
of Manufacturers [9]. The experiment of using the
economic factor in diplomacy made it possible to form
an attractive image related to the Italian identity,
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attracting foreigners to close cooperation through
cultural projects and relationships.

In general, cultural diplomacy contributes to the
formation of a positive image of Italy at the

international level, strengthening the country’s
competitive position in international markets and
promoting the development of scientific and

technological cooperation. The formation of a positive
image takes place by promoting belonging to world
cultural heritage, art, and literature. Dissemination of
information about the country’s attractiveness in view
of the concentration of a significant number of
archaeological sites, museums, and cathedrals draws
attention to the country’s tourism sector as well. It
should be noted that the spread of culture contributes
not only to the support of the culture of Italian commu-
nities abroad, but also allows for financial gain.
Cultural diplomacy is used to form and maintain the
image of an economically attractive Italian model,
which finds its practical embodiment in the signing and
implementation of profitable economic contracts [9].

Public diplomacy has cultural diplomacy as a
component, and it is inextricably linked to the strategy
of the country’s national brand. It is aimed mostly at
the external projection of the country’s identity and
image and pursues mainly economic goals:
encouraging investments, attracting tourists, increasing
export supplies and trade in general, attracting talented
youth and skilled labour, and strengthening the cultural
presence in the world. To achieve the main goal and
strategic goals of public diplomacy, it is important that
all parties involved in the formation of a positive image
of Ukraine abroad share a common understanding and
vision and use unified approaches and a visual image to
represent Ukraine at the international level.
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Let us focus on the national visual brand of
Ukraine, UkraineNow, which was officially approved
by the Government of Ukraine on May 10, 2018. It acts
as a tool of public diplomacy for presenting the state in
the international environment. UkraineNow is an
umbrella brand that can be developed and used for
campaigns in various directions. The brand’s
philosophy is based on the word “now”, which is the
most important word for modern Ukrainians. The
brand is intended for use by state institutions and local
self-government bodies, as well as the business sector
and individual citizens. As experts note, the qualified
use of the brand will allow forming a favourable image
of Ukraine, its citizens, foreign and domestic policy,
and cultural values. It will also contribute to
systematically changing the perception of Ukraine and
its citizens, and presenting Ukraine as an open country
with European values. The UkraineNow brand identity,
which is outlined in the corresponding brand book, is
recommended to be used within all image events and
campaigns of the Ministry of Foreign Affairs, placed
on the accompanying content to promote the develop-
ment of the brand identity and increase the recognition
of the national brand.

The defined narratives for successful positioning of
Ukraine are as follows [5]:

1. A modern European country with a thousand-year
history, culture and art.

2. A brave and sincere country. A country of
strong emotions. A country of freedom and dignity.

3. A defender of peace. Ukraine is a guardian of
the peace and tranquillity of Europe.

4. A country of positive discoveries. A country that
exceeds expectations from people, nature and
opportunities.

5. Ukraine is a guarantor of world food security.

Therefore, taking into account today’s challenges
for the country, the application of the strategy of a
“niche-like” cultural diplomacy is absolutely justified
and will allow not only to successfully position it at the
international level, but also to promote economic
development.

The fact that Ukraine has also followed the path of
developing cultural diplomacy can be considered as a
successful example. For its implementation, a new
structure named The Ukrainian Institute was created.
Generally speaking, this is a state institution aiming its
activity at improving the understanding and perception
of Ukraine in the world and the development of its
cultural ties with other countries. The institution
belongs to the sphere of management of the Ministry of
Foreign Affairs.

It is planned to open its first branches abroad,
which will also perform the tasks of presenting and
promoting the image of Ukraine in the world,
promoting international exchanges and integrating
Ukraine into the world cultural space, popularizing the
Ukrainian language and cultural products in the
international environment, spreading information about
scientific, educational and tourism potential of the
country, etc.

The current work of the Institute involves the
involvement of a wide range of participants from the
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state, the public sector, business circles, as well as
international experts and the diaspora. Beyond doubt,
the process of functioning of the Ukrainian Institute
involves the use of principles of synergy of state au-
thorities, networking and co-competition, i.e.
consolidation of efforts of representatives of various
industries. It is considered appropriate to build
long-term relationships based on trust and to maximize
the integration of the capabilities of professionals from
different  fields, combining competition and
cooperation to achieve success. As a result, it is
planned to create a modern and unique image of
Ukraine, interesting for potential partners, to produce
information messages for the international community,
focused on development and communication, and to
implement mechanisms for the transmission of
Ukrainian values [10].

Ambitious tasks have been set for the next few
years: to develop the Institute’s international network,
to open its foreign branches, which will be points of
presence of cultural diplomacy of Ukraine at the
international level. The mission is revealed in
strengthening the international and domestic
subjectivity of Ukraine thanks to the use of a set of
means of cultural diplomacy.

The main strategic goals of the Ukrainian Institute
are the following [10]:

1. Improving the understanding and recognition of
Ukraine by foreign audiences. The Institute spreads
knowledge about Ukraine, involves a wide range of
residents of other countries in discussions and
dialogue, ensures the visibility of the country in the
information field, and promotes Ukrainian narratives
about Ukraine.

2. Ensuring stable demand for professional
interaction with Ukraine. The Institute develops
constant interest in cooperation with Ukraine in the
international professional and expert environment,
provides mediation and expert support.

3. Strengthening the capacity of subjects of
Ukrainian culture, education, science and civil society
for international cooperation. The Institute develops the
competences and capabilities of its participants by
involving the sphere of culture in international
cooperation, which improves the quality and
effectiveness of the representation of Ukraine in the
world.

4. Increasing the degree of Ukraine’s involvement
in current world cultural processes. The programs of
the Institute are aimed at strengthening the role of
Ukraine in international cultural dialogue and
exchange; ensure the presence of Ukraine on key
cultural, scientific, educational and political platforms
of the world.

5. Expansion of the scope of use of the Ukrainian
language in the international environment. The Institute
strengthens the presence of the Ukrainian language in
the public space and its use in the professional
environment.

In practice, cultural diplomacy measures involve
the institutionalization of international cultural
relations. A significant majority of influential European
states have created networks of cultural institutions
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abroad. In particular, cultural representations of
European countries work in the capital of Ukraine: the
British Council, the French Institute, the Czech Centre,
the Polish Institute, the Cervantes Institute, the Goethe
Institute and others.

The geographical priorities of cooperation are
determined from the point of view of Ukraine’s foreign
policy priorities and consultations with leading state
specialized institutions (the Ukrainian Institute, the
State Agency for Tourism Development of Ukraine,
the Ukrainian State Centre for International Education,
the Office for Attracting and Supporting Investments
Ukrainelnvest, etc.).

According to experts, the priority countries for
domestic foreign policy are the Big Seven countries:
the USA, Canada, Japan, Great Britain, France,
Germany and Italy. Poland, Lithuania, Georgia,
Azerbaijan, Turkey, Great Britain and Brazil are
strategic partners. The development of strategic
partnership relations between Ukraine and the People’s
Republic of China is also a priority. From a regional
point of view, Europe is a strategically important
region, in particular, regional leaders, countries with a
sceptical attitude towards Ukraine, countries with a
strong pro-Ukrainian position. Priority regions for
Ukraine are also the Middle East and the countries of
Southeast Asia, in particular the Association of South
East Asian Nations (ASEAN) countries. In the
direction of cultural diplomacy, the USA, Canada,
Great Britain, the Netherlands, France, Germany,
Poland, Lithuania, Italy, Austria, Turkey, Israel, Qatar,
the UAE, China, Japan, etc. have been identified as
priority countries and regions [10].

Therefore, the development of cultural diplomacy
of Ukraine involves the development and justification
of strategic tasks, target audience, channels and tools,
geographical priorities. The strategic goals and
objectives of cultural diplomacy should be as follows:
increasing the level of recognition and better
understanding of Ukraine among foreign audiences; the
perception of Ukraine in the world as a democratic
European country that chose integration to full
membership in the EU and NATO in conditions of
external aggression.

Conclusions and prospects for further research.
Cultural diplomacy is a tool of international
communication that performs the task of changing the
attitude and behaviour of the international community
towards a certain country. Cultural diplomacy as a tool
of “soft power” is becoming a relevant direction of
state policy due to the need to effectively resolve issues
of national security, forming a positive international
image, stimulating cultural and economic development,
and establishing global communications.

Cultural diplomacy is a diplomatic tool, not a lever
of country power, capable of delivering long-term
desired results. The success of cultural diplomacy is
determined by the level of awareness of the country at
the world level, its positive image and perception,
which makes the country attractive for international
cooperation. Cultural diplomacy, implemented on
carefully developed principles, will contribute not only
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to the promotion of the country's brand at the world
level, but also to its social and economic development.

The relevance and need for Ukraine to position
itself at the world level through the use of a number of
means of the cultural sphere has become especially
acute due to the need to counteract the aggressive
policy of Russia. At the same time, for Ukraine,
cultural diplomacy should be considered in the
following context: the attraction of foreign investments
depends on the international reputation of the country;
the presence of domestic goods, technologies and
services on the world market and the general attitude
towards the state and its citizens.

JITEPATYPA

1. ITomaenko 1O. JI. €Bponelicekuii 10cBia peati-
3amii KyJbTypHOI AWIUIOMATii: crenudika Ta mepcerek-
THBU TIONANBIIOTO PO3BUTKY. Hayxosi npayi Yopho-
MOPCbKO20 OepoiicasHo2o YHigepcumemy imeri I[lempa
Moeunu xomnnexcy “Kueso-Moeunsincoka axademis”.
2014. Bum. 218. T. 230. C. 48-53.

2. IlerpoB B. KynbrypHa auruiomaTtis sIK iHCTpY-
MEHT NpoTumii riopuanuM 3arposam. Bichux Hayiona-
JIbHOI  akademii Kepi6HUX Kaopie Kyavmypu I MUuc-
meyms. 2019. Ne 1. C. 186-190.

3. Kinumenko B. KynbTypHa aurioMaris: enerant-
HUH TaHmemM  MucremnrBa 1 momitmku. URL:
https://www.culturepartnership.eu/ua/article/cultural-
diplomacy.

4. ITapuescbka B. B., Ilanina I. T'. JTuckycist mo0o
HOHATTA “KyJIbTYypHa JUIIoMaTis’”. URL:
https://jvestnik-sss.donnu.edu.ua > article » view.

5. Crpareris my0aiyHoi numiomarii MiHicrepcTBa
3aKOpJOHHUX cmpaB Ykpainm 2021-2025. URL:
https://mfa.gov.ua/storage/app/sites.

6. bacenko f. KynprypHa nuromaris. Eminax.
2013. Ne 1-4. C. 53-57.

7. KpaBuenko A. Kynprypra nmumuiomartisi Kuraro B
VYkpaini: IiHHICHI BekTOpW B3aeMomii. Mamepianu
Mixcuapoonoi  naykoeo-npaxmuunoi — iHmepHem-
Kxongepenyii “Tendenyii ma nepcnekmuu po3eUMKy
Hayku i oceimu 6 ymosax enobanizayii” @ 30. Hayk.
npaus. [lepescnas, 2021. Bumn. 75. C. 98-102.

8. banmantok 0. C. /lumuiomaTist i BCECBITHS CHaj-
mmHA: cydyacHi TeHaeHii Ta BHecok KOHECKO y mixk-
Haponuuit  mianor.  Grundlagen der  modernen
wissenschaftlichen Forschung. Ziirich, Schweiz. 2021.
Nel0. C. 65-69.

9. I'miboBa C. KynbTypHa muruiomatis Itanii. 306-
HIWHA NOIMuKa i Ouniomamis: mpaouyii, mpenou,
docsio. 2020. Bum. 22. C. 88-94.

10. Crpareriss Ykpaincpkoro iHctutyTy Ha 2020-
2024 pp- URL: https://ui.org.ua/wp-
content/uploads/2022/01/strategy-ukrainian-institute-
3.pdf.

REFERENCES

1. Podaienko, Yu. L. (2014), Yevropejs'kyj dosvid
realizatsii kul'turnoi dyplomatii: spetsyfika ta perspek-
tyvy podal'shoho rozvytku, Naukovi pratsi Chorno-
mors'koho derzhavnoho universytetu imeni Petra Mo-



Herald of Lviv University of Trade and Economics. Economic Sciences. V¢ 71, 2023

hyly kompleksu “Kyievo-Mohylians'ka akademiia”,
Vyp. 218, T. 230, s. 48-53.

2. Petrov V. (2019), Kul'turna dyplomatiia iak in-
strument protydii hibrydnym zahrozam, Visnyk
Natsional'noi akademii kerivnykh kadriv kul'tury i
mystetstv, Ne 1, s. 186-190.

3. Klymenko V. Kul'turna dyplomatiia: elehantnyj
tandem mystetstva i polityky, available at:
https://www.culturepartnership.eu/ua/article/cultural-
diplomacy.

4. Parchevs'ka, V. V. and Panina, I. H. Dyskusiia
schodo poniattia “kul'turna dyplomatiia”, available at:
https://jvestnik-sss.donnu.edu.ua > article » view.

5. Stratehiia publichnoi dyplomatii Ministerstva
zakordonnykh sprav Ukrainy 2021-2025, available at:
https://mfa.gov.ua/storage/app/sites.

6. Basenko Ya. (2013), Kul'turna dyplomatiia, Em-
inak, Ne 1-4,s. 53-57.

7. Kravchenko A. (2021), Kul'turna dyplomatiia
Kytaiu v Ukraini: tsinnisni vektory vzaiemodii, Mate-

63

rialy Mizhnarodnoi naukovo-praktychnoi internet-
konferentsii “Tendentsii ta perspektyvy rozvytku nauky
i osvity v umovakh hlobalizatsii” : zb. nauk. prats/,
Pereiaslav, vyp. 75, s. 98-102.

8. Balaniuk, Yu. S. (2021), Dyplomatiia i vsesvit-
nia spadschyna: suchasni tendentsii ta vnesok
YuNESKO u mizhnarodnyj dialoh, Grundlagen der
modernen  wissenschaftlichen Forschung, Ziirich,
Schweiz, Nel0, s. 65-69.

9. Hlibova S. (2020), Kul'turna dyplomatiia Italii,
Zovnishnia polityka i dyplomatiia: tradytsii, trendy,
dosvid, vyp. 22, s. 88-94.

10. Stratehiia Ukrains'koho instytutu na 2020-2024
rr., available at: https://ui.org.ua/wp-content/uploads/
2022/01/strategy-ukrainian-institute-3.pdf.

Cmammsa Haodiiwna 00 peoaxyii 02 aromoeo
2023 poky



